
Cap & Cime : 8 rue royale 75008 Paris • Tél : 01 44 50 50 57 • www.capetcime.com

Our exPerienCe

real eSTaTe,  finanCe &  inSuranCe

• Perl  

• Multiassistance 

• architecteurs

• les nouveaux Constructeurs   

• Cushman & Wakefield

• Siparex 

• al khaliji

• imperial Tobacco 

fOundaTiOn & inSTiTuT iOnS

• fondation Wyeth 

• WWf 

• ifri

• aiCarnot

• PrediT

• emda (east Midlands development agency)) 

• ronchamp demain 
(communication regarding the fundraising 
of the renzo Piano/Michel Courajoud project)

CaS d’ÉCOle - l'inSTiTuT françaiS deS relaTiOnS inTernaTiOnaleS
ClienT SinCe 1999 (WWW.ifri.OrG)

The ifri – the french institute of international relations - is an independent reference « think

tank », created in 1979 by Thierry de Montbrial.

aCTiOnS Press launch of research programs, publications, works and books, lobbying, media

coverage of new researchers, organisation of information into a hierarchy, promotion of the

website, creation of files, press releases and alerts. Putting Thierry de Montbrial, the ifri’s

founder, in touch with editorial heads.  

Cap & Cime collaborates closely with the ifri’s press service.

CaS d’ÉCOle - leS nOuVeaux COnSTruCTeurS
ClienT  S inCe  2000 (WWW.PreMier.fr)

The company lnC, founded by Olivier Mitterrand, is one of the most important players in the

promotion of new middle-range accommodations and offices, in france and other european

countries. 

aCTiOnS Setting up the financial and estate press relations through documents adapted to

each press typology. 

Organising interviews and discussions to remain in current affairs and give the possibility for

the company leaders to establish themselves as market experts. 

inSTiTuTiOnal COMMuniCaTiOn deParTMenT

frederique allard,  aSSOCiaTe direCTOr fallard@capetcime.fr

With an economic background (Masters in economics science), frédérique allard has developed a strong expertise in the food sector for more

than 20 years. She is able to respond to requirements and requests from multinationals such as auchan and danone, but also from smaller

companies. Her dynamism and reactivity have accompanied numerous firms in their development. frédérique allard is a member of the pro-

fessional association of gastronomy and wine reporters.

annabelle ledOux,  SeniOr COnSulTanT aledoux@capetcime.fr

a graduate of Sciences Po, annabelle joined Cap & Cime in 2006 after 5 years of communication experience in the institutional sector. among

her references in the Hr / training employment: adecco Medical&Sciences (previously quick Medical Services); european conference ‘The

learning City in europe’ (topic of the training) – birmingham City Council; l’Officiel de l’interim; Team Partners Group (Hr communication).

V irGinie HunzinGer,  Sen iOr COnSulTanT  vhunzinger@capetcime.fr

a graduate of the Human Sciences university of Strasbourg and efaP in lyon, Virginie has a 10-year experience in the field of b2b commu-

nication, managing accounts in industry and new technology such as basWare, Harting france, rittal france and the Tripette & renaud Group



Cap & Cime develops influence strategies encouraging the emergence of
the brands, companies and institutions. 

dominique Mine (Managing director), frédérique allard (associate director) and

Capucine de fouquières (Consulting director) have gathered their competencies and

experiences to develop a multispecialist agency with a team of 15 consultants.

a global approach, so much among the direct targets than the opinion leaders, in

order to have brands, companies and institutions emerge.

Pragmatic objectives:

• ensure a presence among different audience  

• Promote their actions or achievements 

• increase reputation

• Manage crisis situations… 

COnSulTinG aGenCY 
PubliC relaTiOnS
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POSiTiOninG Of THe aGenCY

• image ana lys is
• audit 
• Positioning

• Cr is is management
• analysis and anticipation of the risks
• Management of crisis situations
• Médiatraining 

• Corporate

• Products /  serv ices

• Corporate
• Products /  serv ices
• bus iness- to -business
• financ ial  Communica tion

• Websi te  c rea tion and management
• referenc ing
• Vis ibi l i t y  audi t
• Moni tor ing , rumor fol low-up…

• Graphic  concept ion
• edi tor ia l  concept ion
• Printing

• Press of f ice rs
• Communica tion consul tants
• Publ ic  re la tions  managers

areaS Of exPerTiSe

influenCe COnSulTinG  CaP & inVeST®

PubliSHinG   C & C ediTiOn®

reCruiTinG   CaP & SearCH®

STraTeGiC and OPeraTiOnal COnSulTinG

Media COMMuniCaTiOn

inTerneT neTWOrKS   CaP & neT®

PrinCiPaleS referenCeS

fOOd auCHan, beGHin-SaY, blue draGOn, CaSa fieSTa, danOne, dÉlifranCe, KrafT, leSieur, lu, MaGGi, MiSSiOnS, MOnbana, MöVenPiCK, PâTiSSerieS CHriSTOPHe delMOTTe, PeSCaViar, SHarWOOdS, SiMPlY MarKeT / aTaC,

SOl, SOlidaiMe, TeTleY, WeeTabix...

WineS & SPiriTS CôTeS de blaYe, CôTeS de franCS, CôTeS de CaSTillOn, PreMièreS CôTeS de bOrdeaux eT CadillaC,  franCe bOiSSOnS, Canard duCHêne, CliMadiff, VinOSafe, ParT deS anGeS, KruG, Marie brizard,

HPnOTiq, abbaYe de leffe…

luxurY, WaTCHeS, JeWelrY, faSHiOn & lifeSTYle CifOnelli, MOnTblanC, iWC, OriS, MOneT, OdiOT, MarSHaK, CHanTelle, SPlendia…

HOTelS, fOOdSerViCe & reTailinG  flO PreSTiGe, ibiS, biSTrO rOMain, MiCHel braS, SuiTeHôTel, HôTel Grand Cœur Meribel, alPleiSure, SdV…

arCHiTeCTure & deSiGn MeTalCO, MarC aurel, arCHiTeCTeurS, MauriCe SauzeT arCHiTeCTe, brunO & SOPHie ParPOil arCHiTeCTe, SHC arCHiTeCTS…

real eSTaTe, finanCe, inSuranCe & COrPOraTe & COnSulTinG Perl, leS nOuVeaux COnSTruCTeurS, MulTiaSSiSTanCe, SiParex, CuSHMan & WaKefield, CabineT laTSCHa aVOCaTS, enTrePreneur VenTure, iMPerial

TObaCCO, Marianne exPerTS...

TelePHOnY & inTerneT debiTel, eVene.fr, CHaPiTre.COM, Kiria.COM, SPlendia.COM…

HealTH & WellbeinG  quiCK MediCal SerViCe, MÉTHOde laurand, GÉnÉrale de SanTÉ, Kiria, COCOOn, liSSfaCTOr

exHibiTiOnS & CulTural eVenTS CiTÉ du Train, MuSÉe JaCqueMarT-andrÉ, briTiSH WeeK in PariS, Prix SnCf du POlar, Prix ST exuPÉrY, Prix MOnTblanC de la CulTure

reSearCH & SuSTainable deVelOPMenT aSSOCiaTiOn deS inSTiTuTS CarnOT,  Ville eurOPÉenne deS SCienCeS, MiniSTère de l’ÉCOlOGie, MiniSTère de l’enSeiGneMenT eT de la reCHerCHe, ineriS

Trade fairS eurOPean SandWiCH & SnaCK SHOW, nOëlliSSiMe, SalOn de la PiSCine, SalOn nauTique, exPOPrOTeCTiOn feu, aPS, dieTexPO…

fOundaTiOnS & aSSOCiaTiOnS fOndaTiOn WYeTH, WWf,  PrediT, ifri, SOlidaiMe, rOnCHaMP deMain, eaST MidlandS deVelOPMenT aGenCY

federaTiOnS, reGiOnS & COlleCTiViTieS fOOd frOM briTain, fÉdÉraTiOn françaiSe d’aïKidO, aïKibudO eT affiniTaireS, COlleCTiVe du POrTO, uniOn deS CôTeS de bOrdeaux, fÉdÉraTiOn françaiSe de la diÉTÉTique,

aSSOCiaTiOn PaYSaGeS du CHaMPaGne uneSCO, SaraGOSSe 2008

life SCienCeS biO daTa, daTa MininG, CuKierMan & CO

COMPeTenCY areaS

• institutions

• research and sustainable development

• Consumer - Hotels - foodservice - Wines & Spirits

• art of living - luxury


